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Where Is the greater
demand for food In the
world?
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from developing
countries
through logistics
problems
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LATIN AMERICA

2014

Production

Protein, catle 18,183,109  28.11%

%Protein,swineé 7.097,475 6.15%

Total 49,100,458 17.51%

FAOSTAT, 2017




the country of food
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Access to 1 million
movies and series,
. w w» without leaving
home. Netflix has

created a new way
to watch TV.

Netflix
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Airbnb

rough Airbnb it is possible to find accommodation all over the
orld for very little. Users may get a bed or a whole house
reserved. Airbnb has created a new way of lodging.



change Agribusiness as
well?



Changes are
Inevitable.
How do we adapt?



What will the
Impacts to our
lives be?



How will we feed
In the future?










Feeding X Income X Lifestyle
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Understanding our individual health should be
istinctual. But the commercialization and
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changing nature of food available to us has
distracted and distanced us from our natural
Instincts of what to eat. The result has been
advice without explanation, promise without
solution, and benefit without pleasure,
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Technological
Innovations have been
revolutionizing the
efficiency, productivity,
and future of basic areas
such as health, wellness
and communication.










Challenges

ty: reduce water use, soll

1 of the productive chain;



Challenges

ition of the sector with
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Trends

« Consolidation, large enterprises
involved in the chain, large farms;

« Search for healthy nutritional habits;

» People not cooking at home;

« More demanding consumer, with no
time;

« Consumer of the future already
chooses what to eat at 2 years of
age.
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Global Veterinary Market

CAGR (04-14): 5.72%

Global Veterinary Market (Net Sales in Nominal US$ Bn)

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

Source: Sindan/Vetnosis (Adapted)



Global Veterinary Market
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Regional Sales Split

America Europe Other

Species Sales Split

Source: Sindan/Vetnosis
Food Animal Companion Animal/Other



Brazilian Veterinary Market

CAGR (10-16): 9.5%

m Companion Animal ® Food Animal

Brazilian Veterinary Market
(Net Sales in Nominal R$ hi)
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Source: Sindan
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30 Year History
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Vencedor
do Prémio FINEP
de Inovacdo Tecnolégica
2005

ez

Founded by
Norival
Bonamichi and
Jardel Massari.

A
A 2007
2005 I
| v
v .
Beginning of
Started the the biologicals
Entered operations of program by
into the pet the Cravinhos’ start foot-and-
market. production mouth disease
facility. vaccine plant
construction.
Winner of
FINEP
technological
innovation
award.

Continuity of the
biological program
with new plant.

Entered in
foot-and-
mouth
disease
vaccine
market.

30 Year History



Highlights

Leading position in
the attractive
Brazilian animal
health market.

Expertise in product
development with
best-in-class R&D
practices and
extensive pipeline.

Unique combination
of a widely
recognized brand,
diversified client base
and wide distribution

Stron network.

gover
best-i
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Our Purpose




Purpose

Reimagining
Animal Health

Our purpose translates the whole
essence that we want to transmit to the
animal health market. It is already
embedded in our culture and will be
Implicit in our three pillars.
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ECLUBIVE

REIMAGINANDO
A SAUDE ANIMAL

COMPRITNSAO DAS RILACOES DO CAMPO ALIADA A UMA GESTAO SIMPLES
AGIL | DIRETA TRADUT © 50 DA OURONINO. ARROJADA, COMPANMIA
COMPLETA TRINTA ANOS E5TE MES, AMPUA SIOMINTO DE BIOLOOK OS
£ PROJITA CRESCHMENTO NOS PRO XIMOS ANOS




Our pillars

Integrated
Innovation

(Ideas and solutions to meet the
needs of the world of people
and of markets).



Our pillars

Engage and
Collaborate

(working collaboratively with our customers,
partners and communities in a process of
transformation and evolution for the sector).



Our pillars

Building and Nourishing
Relationships

(Inspire, undertake, connect, collaborate and
do business to build and nourish relationships
In the generation of shared values).

Our three pillars inform and guide our actions
and decisions.



Personality

Agile and Simple

Open and collaborative
Entrepreneurial Attitude
Transparent and Attractive

Brazilian

Our personality is the defining
characteristic that accompanies us and
defines our trajectory of entrepreneurship.






Thank you!
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